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@ Human evolution slower than required to adapt to
the obesity-inducing environment

@ the suspension of disbelief triggered by stories and
its effect
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@ the myth that successful musicians have had their
family’s support throughout their career

@ increasing doubt on the cost-effectiveness of
traditional marketing strategies
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[Coming of age in the 18th and 19th centuries], the personal diary became a centerpiece / in the construction of

FH9o| F0{Ql the personal diarylt SSHAHE 0|R & ZALTEE \Y @

= The personal diary, coming of age in the 18th and 19th centuries, became a ~

amodemn subjectivity, * R
* RHEITR

184712+ 19417101l HEt$ 7Hel U7l 2OHH FHIHS FHsH: o SAE0| =iged),
[{at the heart of which} is the application of reason and critique to the understanding of world and self],

EhA O] AR (ZX]) v S L, application of A to B: 'AZ BO|| X&'
the construction of a modern subjectivityS £7tM o2 MdYst= 2AH

a0 o A= A2 o]t H[FS MAI Xtote| ofsfiof] HE3dH= Zo|a,

[which allowed the creation of a new kind of knowledge].

= and it allowed ~ / HA&X 0|22 whichE that2 2 HIH £ %= QiCt TIP 220{3] subjectivity@t construction= 0| &%t
‘the application of reason ~ and self'& £7} d¥st= 2AH oA =X old

Ol M2 S5l X 40| MAHLHA| 8 FACk
Diaries were central media [through which enlightened and free subjects could be constructed]. » &=L
I | g V'
L, central mediaE +=45t= HAZEE, ™X|AL7L 2ol A0[HA b5 HZ O|BL} (through that X)
Yl MK XtQRe FHZL THE & Al o F= S4 fHIAC
They provided a space [where one could write daily about her whereabouts, feelings, and thoughts].

=Diaries a spaceE FTAISHE HARAMEE, in which® HHY £ £ ULt

ae AtRHEO| RHAlol W, 2, W2l Chal Y & + 9= T2 HIBRC

Over time and with rereading, / disparate entries, events, and happenstances / could be rendered into insights and
@n @2 @3 V1

narratives about the self,
Alzto| X|LbA, 2|1 ChA| QojHo 2N, / O|EEQI 7| LI, AL, S£8to| Uo| / Xtotol| #et S& T} 0[0p7| 2 BHEO(E £ YD

and allowed for the formation of subjectivity.

V2
A4 gy 75 gk ” asS TAALZ 2 (being) 42, asS FAZHALR B0 js M2t
Itis [in that context] that the idea of "the self [as] v both made and explored with words" emerges. » EEEEL

Itis + [ZZ0F] + that ~ \ S —_ V (RFSAp) LFEFLICH
[N %"}_O‘i :rl'Oﬂ [[I‘El', WhO, WhiCh, when %EE Hl‘% ﬁk— QAEEE, = appear
A BAMin that context] & Z &S whereZ HHYE == QUCt

UE PHEOX|7|E St1 BHRE[7|E St (HEel) Xtop2He 70| LIEILH: 2 HiE 27 Ago|c),
Diaries were personal and private; one would write for oneself,

< public ZH 9l oneDt MAA fore| 2 0{7t SUBL0] K HIHYALS 2Lt
U7\ QAR Ol A O|QE, AHRHEO] REAS o A2 WAL, TIP. 4k2|of 2A|Ql privatelt public AR F2
or, in Habermas's formulation, one would make oneself public to oneself.
V (6] O.C

HE2H '&=2o|0]' - use writing as a means of reflecting on oneself
(B8 XA =[SOt E T2 ARSI — 02, 03, 078 20| 27

Z2 Habermas2| 3 YA o2 SixtH, AL E0| R4S RAO|A SHEAH 2 R

By making the self public in a private sphere, the self also became an object for self-inspection and self-critique.

o] 0.C L HabermasOfl 2™, A4S XHAO| A S22t8t= A —

XHOHE A FHOIM SIHEA B =M, Kfot= Eot X7 FHHat xp7[H|Ee| T o] E[AC.

*disparate: O] 2% @l **render: BHSCH

come of age 2ot ENIt |0t centerpiece SHE SAUHEX construction 7, 14
subjectivity FHE, F=atd application HE reason ol
critique H|E, H|m enlightened M, ASE whereabouts e, ATy
entry 712 (H8) happenstance Xl emerge LIEFLECH SZSHCH
formulation HH A public SMEl=, 37HF sphere g, 20f
self-inspection ISR
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In the past there was little genetic pressure to stop people from becoming obese.
7ol gl + E7HA YAt \ HA|AL fromo| SE0| Afstg st YA

L stop (=keep, prevent) A from B ‘A7} BSt= AUS
L genetic pressureg =A5t= FEAMH 882l to

+ 9= 9FH 0| Aol YLt

at
9§

24710 = AMEE0| BITHO| |

rr

A

njo
njo

{7 SQHO|7t MLEE SEBAH 022 to be pp.
Genetic mutations [that drove people to consume fewer calories] were much less likely to be passed on,

S | drive A to B: A7} BSt= & PHSCHLHZCH Y | be less likely to V. '~& 7ts5d0| RLC}
L, Genetic mutationsS F+4st= 2 H | cf) be more likely to V. '~ 7}540| &Lt

L HlmZZE =N (=far, still, even, a lot 5)

AFRE0l o He @S MHsH ot 9 S0l Y| B JHsA0] BN BRED|,

= T = = =2 o o = 2BAMAT
because in an environment [where food was scarcer and its hunting or gathering required considerable energy outlay],
2| ‘less'@t ACHA H|w 425t (= significant, substantial)

an environmentE F=A6t= #AEAME (where=in which)
efLtst HE 20| O £Fstn AAS AHSSHAHLL MTSHE o 4Eet oL X| 2H|7F &= BH0N,

an individual (with that mutation ) would probably die before they had a chance to reproduce.

(because®2l) S’ O M2 &2 JF ot st 8 90| a chanceE T45l= YEAE toR YA

1 SAHO|S 71 ARR2 ofotE XHMO| HAIE 7|3]E Y| Mol FUS 07| WEo|ct,
Mutations [that (in our environment of abundant food) now drive us towards obesity], [eaR{alReI (I MaEl6),
S mutationsE A5t F4 BAE  SEL = plentiful, ample
ghetofl, 92 20| SR SH0|M 0H 2|5 HL2E Sop7Hs SHHOITL
were incorporated into the population.
V (be incorporated into '~0f Z&tE|C})

ol TEH Hof ZRE|QACE r ¥ 28 &%2|0]: evolution is too slow to address modernobesity
Things are of course very different now but the problem is [that evolutionary timescales are long].
YA HEAH(FHEO) * EEREISTPS,

& X32 40| obF CtEX| T, X T} 7|2H0] ACh= Aol

It's [only in the last century or so, approximately 0.00004 per cent of mammalian evolutionary time],
it~that ZX 2 ZH™E)
only =X| 7}&: Only in the last century ~evolutionary time did we manage to tweak ~ we want it.

ZQEo0| Mt A|Zke| o 0.00004T M EO] siTsts K| K 7| S0l AOF,
that we managed to tweak our environment to such a degree [that we can pretty much eat {whatever we want},
manage to V (&7, oI E) sHLict ~FER 79| = anything that

{whenever we want it}].

= any time that = whatever we want

28|t Ysts 22 FI0|E 2|7t 27 S YE mojct ol HE 4 g WEE 8 £ 2|0 BHS HRAULCL

Evolution has another couple of thousand years to go before it can catch up with the current reality of
VI E, M= evolution (8, =% 52) W2t (= keep up with)
online food shopping and delivery.

Tzt 22t 34 Lt uiEe| Hxf MM S WEEE £ A7IMNX| = ez R Ho| ¢ HzICH

* mutation: 0| ** outlay: (Ol AX| S2|) &H| *** tweak: H ZSICH = SICt

genetic pressure SN ¢4 obese H|2to consume HF[StC}, AH[SHCH
pass on ~S DESIL scarce 2=0t gathering N ES
require 7ot considerable gt reproduce EHAIS}C}
abundant St obesity B2k incorporate (Y 2) Zstct
evolutionary Tate| timescale (O oj AQE|=) 7|7t approximately HE
mammalian ZQR9 catch up with w2 o current Ry el
delivery B =
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The idea of family support, ¥ suggested / as one of the preconditions of any child's success,

S (which is X&) / M AL family supportE e HSE 8 BAAES HAY
is far from being faultless.
VvV A3 ~0| ofL|Ct (/) perfect, flawless %

7HE ‘S|lof ofet 822, of'H ofo|= 1 oto|e] H32o| ™A =Ho| sttt H|Qtel=6, 23 ZHOo| 8= A2 OofLCh

LANE, [ENIE, the well-known musical psychologist Jane Davidson and her colleagues state

S1 S2 V <Zstots
that all the parents of children who later become successful musicians were, [[ii:91, their charges' great friends
SEN s MYAL FHBACYA % 1
and allies / from earliest childhood.
c2

a2, o Ec S8 o H2|3HAtQl Jane Davidsondt 2| S2E2 LE0f 438 5477t E ofo|S2] RE £27 AHM2 150 |RE7|REH
HYTof 3= ofo|£2| &2 TFo|H FHXACED Dokt

If the great jazz musician Sidney Bechet were to hear of such a conclusion // he would be surprised [[afe[=]e].
[were to 7@ SAI]if S+were to SAHRIY ~, S+ MHESAL+SALRE - HT0| F35| 2|2 ZR0 ALE FE2 ME-pp.
*

ko QICi3t M= S2t7}Ql Sidney Bechet?t 13 ZE2g S=riH, 1= MY 52 Ho|o),
His altogether respectable parents, who dreamed of something rather more substantial and reliable than a career
<H¥ozs S(MSAL ALHEYO| BANYAL/ HWT ZE T’y L H@F + than
= a bit, a little, slightly, somewhat
in music for their son, actually hid his clarinet / from him.
\Y O
OlEg 9I8 S0 Mol B Yrcte Ch4 of AXMo|D WSEP g BUE, Moz Z74% 9ist 00| 2ot MFE 19| Satz|ye 207N Z3Ct
Robert Schumann's mother, the widow of a publisher and literary translator, reconciled herself
/

S =34 <0/yels reconcile oneself to: Z%=3}Ct V O [S=0: X CHH AR
reconciling (X)

only with difficulty / to her son's choice of music / as a profession;

AL, T <A >
while Christoph W. Gluck, the great reformer of opera, was forced to roam/ about Italy and Bohemia
=57 V be forced to & <~St= & ZQYCH = ~3{OF2t BHCH>

after being expelled / from home / by his father.
1. TAALS] BE{0] 2. AR - +EEfFO
STHYXI0| X} 23} #1%7}o| 0L Q10| Robert Schumann 2| 0ft{L|= X}7| OFS0| KPo 2 gotg ME3t Hg AL 7HM3| Aaon,
eH2}t 717t H Christoph W. Gluck=s X7 Ot X|of| ofsf HojjA £7't F Italy@t BohemiaZ 6{7|%7| S ofof Lk,
Even some of the great musical geniuses, it is clear, were given switches and coal / by an unkind Fate
S FogeiEs] V =&Elf, were given to (X)
— It is clear that even some of the great musical geniuses were given switches and cola ~ 2 #d 75

instead of the presents [v" other youngsters received &].

MEA L SHABAN Y
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=
k=

ot

MX|of SIfet 9 M 5 RES CHE OLO|SO0| WekH MB0| ofL|2} W

The 'universal support' / given <by parents> to beginning

Bofl ol 2| x2|ef MBS RAH 20| ZFSC

(=]
musicians / tums out, <upon closer examination>,

S (m==4]0f) AR A support =41, HX|AF to ER2(FEF2)) V turn (X) <turn out to be: ~2tE EHHE|CEs>

to be a myth.
C
ZHZUIIOA REIL FE EHHY G2 O XMS] ZAtS] 2H 27 gls WS = HYECL

3= ® having unsupportive parents @ pursuing an unrealizable dream

ol ©] blaml.ng their |rre_zspons.|ble parents @ having a disappointing musical performance
® showing a negative attitude toward themselves
precondition S (e faultless A ele ally =N
conclusion 42 respectable EEg thot substantial AIZIH Q|
widow ojel literary =349 roam = OF CHL|Ct
expell gasit coal MEt universal EHEO|
myth oA gle 28 *charge HMIHOF St AtR *switch 3|xg
*reconcile oneselfto ~ ~2 Zr=S}CH
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Marketing is based on notions [that are 20 years out of date]. OFAIE 2 AlCHofl 208 HI=O{ T ZHE S0f 7|ukg £2 QUL
L] SHBAHEALE L 70| & £32 8= (]) outdated, old-fashioned, obsolete

The notion [that {if you put enough messages out there} / some of them will be heard].
[1 5242 thatd L{OYE=HE  Lput ~ out ~2 WECH LS 29| that®2| 0| +S Al = someone will hear some of them
Z 323 B2 HAXIE %O YEUH 15 Yus ARES0| 58 Hol2Hs Y, LOI-ER 01 some of which (X)
The notion [that *building the brand’ is money well spent]. The notion [that people believe {what they see and read}].
[1 8249 thatd L,(money which is well spent) L[] 849 that (A YEAEAZEO 21 = A)
‘HEME 12 20| T ABE|E Ho[2tE MY, J2n AFEES B 9 He Werhs Jigolct
Recent initiatives [to take advantage of Web 2.0 technologies] are merely reactions [that apply old techniques to new media].

| (]) utilize, use, make use of 0| &3}C} V L just, only, nothing but L[that~ ] =Z ZHA|CH B AR

Ll JtoREALS] HEAMY 8H L (A 830 23kstch
20 7182 gL 220 FH2 AM He2 7|E2 MEL tixlol M Este gl Earsict,

vrethink® =X0{ LIE A, B, and C~

Marketing needs to rethink the messages [it is communicating], [to whom it’s communicated] and [the methods being used].
[15 XA YAE communicate vt~ MESICH L itX|A: marketing LI 2O E & L itX|H: marketing Lithe methods (that are) being used
OIS 20| HEstn Qe HAIX], D20] MEE|E CiA, ALE|D QIE WS X nsjof Bt
*EOIFE ZHH T @ oLt XIZ0|Lt HCHE kfo| & Qi ‘BIEtD o] ZaP7t Qs He ofLlats HE AAE

AT AT

Many companies are disappointed at the lack of tangible return / on their multi-million pounds marketing activities.

~0ff MA3IC} be disappointed withd L{ ¥ «intangible L~0f| Bl A (about 2CHE MEX QI LIE2| A0 AHEE)

22 3|A7L et D2 Eo| OhAIY RSO Cf3t R S0 BFo0 AYstn k.
Advertising remains the largest budget item / on most firms marketing plans.

LEORUEH () stays ZnE oieEol 71 0HIE AN 6HS| ZHY 2 old FIolLt,
Advertising may be a fixture / in a company’s annual spend,  Zzns zjAe] A7k x|z0)M DHEQ 2
[ management boards are increasingly guestioning why this is.

b
o

O|2& H|7|3}Ct raise/pose/present a questiond HH o2 3 Lithis X|&: 7| 0| 98 0o EX0) AWUSIHME L0 2 oAt M=H
(B1Atel) ojALsl= HAE of of a-X|of Cisl 2|22 H7|stn QUC. FRIE o 2RO thiset 22 g

The most recent Brandchannel survey illustrates this point well.
7b&F £129| Brandchannel 82X A7} 0] e & wof =cp, b 2OFL (/) indicate, demonstrate, manifest, prove, show

Four of the world's five largest brands have never conducted any advertising,
M7 ST HAE 3 474 BDE B HE B Ho| gony, L EMHR(ZE) LFBO0f neverZt 2222 any (some)

ET%E the same is true for seven out of the 10 fastest-growing brads. ol= #l34 4% 10t 23 = 5 77§ = Op&t7Ex| 0|,
L~& b 7tR| Ol L~BOoIN

There is no proven relationship [between advertising and financial performance].

L~7F giCt L, 0]: Y3 El(demonstrated, proved) 21 1t2HA (cause-and-effect relationship[link]) L[] between A and B: A2} BAO|0j|
L causal LHELIESEERTET| casual 23 accidental);, 7HH &

2ot T Mt Atojof= USE QIIHAZL SiTh xBOIFEE AHH TN @
advertising is just [the tip of the melting marketing iceberg]. [1&=el0 3152

Jd2iM FE OF-oIEH:E =
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HE
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=
ito] A2t o Yol (YR E0| SHK AN ZOZ E2iLhe U2 33| YRE(—A) KUK 2SS 0|2E U FE2 HYNK| R Yo| A0 molr
* tangible return: 95 $2!
@ Small businesses invest a fraction of their profits in advertising. @ What is visible, if any, plays a small role in advertising in general.

® Social media advertising is gradually replacing traditional methods. L what is visible2 advertising2 X| &
@ Advertising accounts for an increasingly small percentage of marketing. ® Current marketing strategies, including advertising, are not working well.

notion HeE, 4z outofdate A|CHO| FIEO{ T, F4{2] initiative g, A=, TFE
take advantage of ~E 2835t merely KX, EHX| apply Ato B AE BO|| -85}t
communicate ~S MEsiCt method gt be disappointed at ~Of AYSICt
budget Of At firm 3| A lack 2=
fixture DHHOl @4 annual AZt9| management board O|At2|
illustrate 20 F=Ct conduct (EYsH&52) =Hstot causal flolol g =
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